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The Plan.

● What just happened?!

● Channels and Targeting methods

○ Pros and Cons of each platform

● Quick wins & tips

● Questions
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Desktop usage



What just happened?!

Why does that matter?

● Data is King.

● Data should inform your campaign tactics and strategy.



Channels and Targeting methods.
4 Quick Tips



1. Get Moving.



2. Get Personas.



3. Get New Friends.



4. Get Granular.



4. Get Granular.
What is everyone else doing?



4. Get Granular.
How competitive are you?



4. Get Granular.
Centralised data; better decisions.



Channels and Targeting methods.



Channels and Targeting methods.
Google - Paid Search.



Channels and Targeting methods.
Google - Shopping / Product Listing Ads.



Channels and Targeting methods.
Google - Shopping / Product Listing Ads.

Google Adds Free Product Listings to Search



Channels and Targeting methods.
Google - Display.



Channels and Targeting methods.
Paid Social.



Channels and Targeting methods.
Paid Social - Facebook.

● Saved Audiences

● Custom Audiences

● Lookalike Audiences



Channels and Targeting methods.
Paid Social - Facebook - Saved Audiences.



Channels and Targeting methods.
Paid Social - Facebook - Saved Audiences.



Channels and Targeting methods.
Paid Social - Facebook - Custom Audiences.



Channels and Targeting methods.
Paid Social - Facebook - Lookalike Audiences.



Channels and Targeting methods.
Don’t get into trouble!



Quick wins & tips.
Gain Trust



Quick wins & tips.
Easy on the emoji’s!



Quick wins & tips.
Be human



Quick wins & tips.
Use stats



Quick wins & tips.
Use Testimonials



Quick wins & tips.
Ask Questions



Quick wins & tips.
Use 3rd party reports & PR



In Summary.

● Data is your friend!

● Hypothesize, Test, Pivot

● Be Personal, P2P not B2C/B2B

● Give Value



Thanks for listening.
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